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DETAILED ACTION 

1. Claims 1, 4, 6 and 8-18 have been examined. Application 10/662,700 
(ENHANCED METHOD OF RADIO AND TV ADVERTISING) has a filing date 
09/1 5/2003. 

Response to Amendment 

2. In response to Non Final Rejection filed 11/18/10, the Applicant filed a 
Request for Reconsideration on 05/18/1 1 . 

Claim Rejections - 35 USC § 102 

3. The following is a quotation of the appropriate paragraphs of 35 
U.S.C. 102 that form the basis for the rejections under this section made in this 
Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this 
or a foreign country or in public use or on sale in this country, more than 
one year prior to the date of application for patent in the United States. 

Claims 1, 4, 6 and 8-18 are rejected under 35 U.S.C. 102(b) as being 

anticipated by Llenas (US 5,271 ,626). 

Claim 1 , Llenas teaches: 

A method of advertising within a radio media broadcast program which 
features regular program content and content related to commercials, 
comprising: 

A. establishing a contest whereby listeners of said program may 
become participants in said contest by following procedures of said contest, said 
contest including the broadcast of clues using radio broadcasting media from 
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time to time at least partially during the broadcast of the audio content one of 
said commercials (see col 1, lines 10-20; col 7, lines 50-67 "a clue may be aired 
during regular programming time. For example, a clue may be aired during one 
or two second time slot at the end of the taped commercial which, due to 
inaccurate measurements, happens to be shorter than the time allotted by 
contract with the television station or the clue may be inserted at the end of the 
commercial wherein the clue may replace the fade time or shorten it"), with the 
contest requirement that a participant respond to said at least one broadcasted 
clue and follow the required procedure of said contest (see figure 4b; col 1 , line 5 
-col 3, line 60), 

B. broadcasting using the radio broadcast media at least one set of 
regular program content during said program (see figure 4b; col 1 , line 5 - col 3, 
line 60), 

C. broadcasting using the radio broadcast media a t least one commercial 
during said the audio content of said program as part of the audio content related 
to commercials (see figure 4b; col 1 , line 5 - col 3, line 60). 

D. broadcasting using the radio broadcast media at least one clue at least 
partially during the audio content of said at least one commercial as part of the 
audio content related to the commercials audio content (see figure 4b; col 1 , line 
5 - col 3, line 60), and 

E. providing a specified award to each participant whose response to said 
clue satisfied the contest requirements to win said award (see figure 4b; col 1 , 
line 5 -col 3, line 60). 
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Claim 4, Llenas teaches: 

wherein said at least one clue is incorporated into a commercial (see 
figure 4b; col 1 , line 5 - col 3, line 60). 
Claim 6, Llenas teaches: 

broadcasting at least two separate sets of songs, and broadcasting at 
least one commercial following each of said sets of songs, and broadcasting at 
least one clue at least partially during the at least one of said commercials (see 
figure 4b; col 1 , line 5 - col 3, line 60). 

Claim 8, Llenas teaches: 

A method of advertising within a radio media broadcast program which 
features regular program content and content related to commercials comprising: 

A. establishing a contest whereby listeners of said program may 
become participants in said contest by following procedures of said contest, said 
contest including the broadcast of clues using radio broadcasting media from 
time to time at least partially during broadcast of one of said commercials, with 
the contest requirement that a participant respond to said at least one 
broadcasted clue and follow the required procedure of said contest (see figure 
4b; col 1 , line 5 - col 3, line 60), (see col 1 , lines 1 0-20; col 7, lines 50-67 "a clue 
may be aired during regular programming time. For example, a clue may be aired 
during one or two second time slot at the end of the taped commercial which, due 
to inaccurate measurements, happens to be shorter than the time allotted by 
contract with the television station or the clue may be inserted at the end of the 
commercial wherein the clue may replace the fade time or shorten it"), 
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B. broadcasting using the radio broadcast media at least one set of 
regular program content during said program (See figure 4b), 

C. broadcasting using the radio broadcast media at least one set of 
commercials during said program as part of the content related to commercials 
(see figure 4b) 

D. broadcasting using the radio broadcast media at least one clue at least 
partially during the audio content of said at least one set of commercials as part 
of the audio content related to the commercials audio content (see col 2, lines 
45-65; col 7, lines 50-60) and 

E. providing a specified award to each participant whose response to said 
clue satisfied the contest requirements to win said award (see figure 4b; col 1 , 
line 5 - col 3, line 60), 

Claim 9, Llenas teaches: 

wherein the at least one set of regular program content comprises at least 
two songs, and each of said sets of commercials comprises at least two 
commercials (see figure 4b; col 1 , line 5 - col 3, line 60). 

Claim 10, Llenas teaches: 

wherein a typical one of said sets of regular program content is broadcast 
for about ten minutes, and a typical one of said sets of commercials is broadcast 
for about two minutes (see figure 4b; col 1 , line 5 - col 3, line 60). 

Claim 1 1 , Llenas teaches: 

wherein said award comprises a specific prize (see figure 4b; col 1 , line 5 
-col 3, line 60). 
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Claim 12, Llenas teaches: 

wherein said award comprises the right to participate in a further phase of 
said contest (see figure 4b; col 1 , line 5 - col 3, line 60). 
Claim 13, Llenas teaches: 

wherein said response required of a contest participant comprises placing 
a call to a specified phone number (see figure 4b; col 1 , line 5 - col 3, line 60). 
Claim 14, Llenas teaches: 

wherein said response to win the contest comprises being the nth caller of 
a plurality of callers, where n is a number specified in the contest procedure (see 
figure 4b; col 1 , line 5 - col 3, line 60). 

Claim 15, Llenas teaches: 

Conducting a contest within a radio media broadcast program which 
features regular program content and content related to commercials, 
comprising: 

A. establishing said contest whereby listeners of said program may 
become participants in said contest by following procedures of said contest, 
said contest including the radio broadcast of clues using broadcasting media 
from time to time at least partially during broadcast of one of said commercials, 
with the contest requirement that a participant respond to said at least one 
broadcasted clue and follow the required procedure of said contest (see figure 
4b; col 1 , line 5 - col 3, line 60), (see col 1 , lines 1 0-20; col 7, lines 50-67 "a clue 
may be aired during regular programming time. For example, a clue may be aired 
during one or two second time slot at the end of the taped commercial which, due 
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to inaccurate measurements, happens to be shorter than the time allotted by 
contract with the television station or the clue may be inserted at the end of the 
commercial wherein the clue may replace the fade time or shorten it"), 

B. broadcasting using the radio broadcast media at least one set of 
regular program content during said program (see figure 4b), 

C. broadcasting using the radio broadcast media at least one set of 
commercials during said program as part of the content related to commercials 
(see col 2, lines 45-65; col 7, lines 50-60); 

D. broadcasting using the radio broadcast media at least one clue at least 
partially during the audio content of a commercial of said at least one set of 
commercials as part of the audio content related to the commercials audio 
content (see col 2, lines 45-65; col 7, lines 50-60), and 

E. providing a specified award to each participant whose response to said 
clue satisfied the contest requirements to win said award (see figure 4b; col 1 , 
line 5 -col 3, line 60). 

Claim 16, Llenas teaches: 

A method of advertising within a radio media broadcast which 
features the broadcast of regular program content for a first specified period of 
time and broadcasting content related to commercials during second specified 
period of time, comprising: 

A. establishing a contest whereby listeners or viewers of said 
program may become participants in said contest by following procedures of said 
contest, said contest including the radio broadcast of at least one clue using 
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broadcast media from time to time at least partially during broadcast of at least 
one of said commercials with the contest requirement that a participant respond 
to said at least one broadcasted clue and follow the required procedure of said 
contest (see figure 4b; col 1 , line 5 - col 3, line 60), (see col 1 , lines 10-20; col 7, 
lines 50-67 "a clue may be aired during regular programming time. For example, 
a clue may be aired during one or two second time slot at the end of the taped 
commercial which, due to inaccurate measurements, happens to be shorter than 
the time allotted by contract with the television station or the clue may be inserted 
at the end of the commercial wherein the clue may replace the fade time or 
shorten it"), 

B. broadcasting using the radio broadcast media said program during the 
first specified period of time (see figure 4b) 

C. broadcasting using the radio broadcast media at least one set of 
commercials during said second specified period of time (see figure 4b), 

D. broadcasting using the radio broadcast media said at least one clue at 
least partially during the audio content of a commercial as part of the audio 
content of said at least one set of commercial, (see col 2, lines 45-65; col 7, lines 
50-60), and 

E. providing a specified award to each participant whose response to said 
clue satisfied the contest requirements to win said award (see figure 4b; col 1 , 
line 5 -col 3, line 60). 

Claim 17, Llenas teaches: 
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A method of advertising within a radio media broadcast program which 
features regular program content and content related to commercials comprising: 

A. establishing a contest whereby listeners of said program may 
become participants in said contest by following procedures of said contest, said 
contest including the broadcast using broadcast media of triggering events from 
time to time, with the contest requirement that a participant respond to said at 
least one broadcasted triggering event and follow the required procedure of said 
contest (see figure 4b; col 1 , line 5 - col 3, line 60) (see col 1 , lines 1 0-20; col 7, 
lines 50-67 "a clue may be aired during regular programming time. For example, 
a clue may be aired during one or two second time slot at the end of the taped 
commercial which, due to inaccurate measurements, happens to be shorter than 
the time allotted by contract with the television station or the clue may be inserted 
at the end of the commercial wherein the clue may replace the fade time or 
shorten it"),, 

B. establishing as one rule of said contest that said triggering event will be 
the broadcast of audio content of a particular commercial as part of the audio 
content related to the commercials audio content (see figure 4b) 

C. broadcasting using the radio broadcast media at least one set of 
regular program content during said program (see figure 4b), 

D. broadcasting using the radio broadcast media, audio content of at least 
one of said particular commercials during said program as part of the audio 
content related to the commercials audio content (see col 2, lines 45-65; col 7, 
lines 50-60); 
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E. providing a specified award to each participant whose response to said 
triggering event satisfied the contest requirements to win said 
award (see figure 4b; col 1 , line 5 - col 3, line 60). 

Claim 18, Llenas teaches: 

A method of advertising within radio media broadcast which features the 
broadcast of regular program content for a first specified period and broadcasting 
content related to commercials during a second specified time period comprising: 

A. establishing a contest whereby listeners or viewers of said program 
may become participants in said contest by following procedures of said contest, 
said contest including the broadcast of at least one triggering event using radio 
broadcast media from time to time, with the contest requirement that a participant 
respond to said at least one broadcasted triggering event and follow the required 
procedure of said contest (see figure 4b; col 1 , line 5 - col 3, line 60) (see col 1 , 
lines 10-20; col 7, lines 50-67 "a clue may be aired during regular programming 
time. For example, a clue may be aired during one or two second time slot at the 
end of the taped commercial which, due to inaccurate measurements, happens 
to be shorter than the time allotted by contract with the television station or the 
clue may be inserted at the end of the commercial wherein the clue may replace 
the fade time or shorten it"), 

B. establishing as one rule of said contest that said triggering event will be 
the broadcast audio content of a particular commercial as part of the audio 
content related to the commercials audio content during the second specified 
time period (see col 2, lines 45-65; col 7, lines 50-60) 
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C. broadcasting using the radio broadcast media said regular program 
content for the first specified period of time (see col 2, lines 45-65; col 7, lines 50- 
60); 

D. broadcasting using the radio broadcast media said at least one of said 
particular commercials which is said triggering event during the second specified 
time period (see col 2, lines 45-65; col 7, lines 50-60) 

E. providing a specified award to each participant whose response to said 
triggering event satisfied the contest requirements to win said award (see figure 
4b; col 1 , line 5 - col 3, line 60). 

Response to Arguments 
4. Applicant's arguments filed 05/18/11 have been fully considered but they 
are not persuasive. The Applicant argues that Llenas does not teach Applicant's 
claimed invention because Llenas ' black spaces and fade to black do not include 
audio content. The Examiner answers that Llenas teaches that a clue may be 
aired during regular programming time. For example, a clue may be aired during 
one or two second time slot at the end of the taped commercial which, due to 
inaccurate measurements, happens to be shorter than the time allotted by 
contract with the television station or the clue may be inserted at the end of the 
commercial wherein the clue may replace the fade time or shorten it (see col 7, 
lines 50-67). Therefore, because in Llenas a clue can be aired during regular 
programming time or during one or two second time slot at the end of a taped 
commercial, said clue contains audio and therefore, contrary to Applicant's 
argument, Llenas teaches Applicant's claimed invention. 
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Conclusion 

5. THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of 
time policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire 
THREE MONTHS from the mailing date of this action. In the event a first reply is 
filed within TWO MONTHS of the mailing date of this final action and the advisory 
action is not mailed until after the end of the THREE-MONTH shortened statutory 
period, then the shortened statutory period will expire on the date the advisory 
action is mailed, and any extension fee pursuant to 37 CFR 1.136(a) will be 
calculated from the mailing date of the advisory action. In no event, however, will 
the statutory period for reply expire later than SIX MONTHS from the mailing 
date of this final action. 

Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to DANIEL LASTRA whose telephone number is 
571-272-6720 and fax 571-273-6720. The examiner can normally be reached on 
8:00-5:00. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, JOHN WEISS can be reached on (571) 272-6812. The 
official Fax number is (571) 273-8300. 
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Information regarding the status of an application may be obtained from 
the Patent Application Information Retrieval (PAIR) system. Status information 
for published applications may be obtained from either Private PAIR or Public 
PAIR. Status information for unpublished applications is available through Private 
PAIR only. For more information about the PAIR system, see http://pair- 
direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll- 
free). 



/DANIEL LASTRA/ 

Primary Examiner, Art Unit 3688 

July 25, 2011 



